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Abstract: This study aims to examine the influence of students' internal factors, namely 

entrepreneurial knowledge, entrepreneurial motivation, and family environment on 

entrepreneurial intentions (entrepreneurial intentions) among students in South Sulawesi, with 

self-ability as a moderating variable. The methodology of this study uses a quantitative approach 

with primary data collection through questionnaires distributed to students of the Faculty of 

Economics in South Sulawesi. Data analysis techniques use descriptive statistics and Partial Least 

Square (PLS). The results of the study indicate that knowledge, motivation, and family factors have 

a significant effect on students' entrepreneurial intentions. Self-efficacy was found to moderate the 

relationship between family and entrepreneurial intentions, indicating that students with high self-

efficacy tend to have entrepreneurial intentions. 
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INTRODUCTION 

Economic globalization has influenced human lifestyles. From an economic perspective, 

technological advancements have impacted growth and development since the industrial 

revolution, suggesting that entrepreneurship and globalization significantly affect economic 

development (Coulibaly et al., 2018). Hartini et al. (2022) state that the era of globalization in 

Indonesia is marked by the growth of small, medium, and micro enterprises (SMEs). Considering 

the current situation, the scale of entrepreneurship in Indonesia is only around 3.01%, which is 
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much lower than in Singapore and Malaysia, where it ranges from 5% to 7% (Sapirtri, 2018). SMEs 

play an important role in the people's economic system to alleviate poverty, reduce income 

inequality, and decrease unemployment rates, especially in Makassar (Abbas, 2018). Additionally, 

Hisrich et al. (2008) argue that increasing the number of entrepreneurs can help create new jobs, 

foster innovation, and enhance economic competitiveness. 

In Indonesia, entrepreneurship has become an increasingly important topic, especially in 

the context of higher education. The government and educational institutions are trying to foster 

an entrepreneurial spirit among students, hoping they will become successful entrepreneurs who 

can contribute to the national economy (Ministry of Education and Culture, 2020). The growth of 

entrepreneurial spirit can be influenced by students' knowledge. Knowledge of entrepreneurship is 

one of the key factors that affect students' entrepreneurial intentions. This knowledge includes 

understanding how to start and manage a business, as well as the ability to identify and exploit 

business opportunities (Fayolle & Gailly, 2015). Moreover, entrepreneurial motivation also plays 

a crucial role. This motivation can come from various sources, including the desire to achieve 

financial freedom, the wish to realize personal ideas or dreams, and the influence of the family 

environment (Shane et al., 2003). The family environment can provide emotional and financial 

support that is essential for aspiring entrepreneurs. Families with a business background tend to 

encourage and inspire their members to venture into entrepreneurship (Carr & Sequeira, 2007).  

However, the entrepreneurial intention of students is not only influenced by these external 

factors. Self-efficacy, or the confidence in one's ability to run a business, also serves as an important 

moderating variable (Bandura, 1997). Students with high self-efficacy are more likely to have 

entrepreneurial intentions because they feel confident in facing the challenges and obstacles in 

entrepreneurship. This study aims to examine the influence of entrepreneurial knowledge, 

entrepreneurial motivation, and family environment on students' entrepreneurial intentions, with 

self-efficacy as a moderating variable. A deeper understanding of these factors is expected to 

provide insights for educational institutions and policymakers in designing more effective 

programs to support the development of entrepreneurship among students. Research on 

entrepreneurial intention in South Sulawesi has been conducted. Sapitri (2018) revealed that the 

use of e-commerce and technology affects entrepreneurial intention. Furthermore, Hartini et al. 

(2022) found that knowledge and self-efficacy directly influence entrepreneurial intention, but self-

efficacy does not mediate the relationship between knowledge and entrepreneurial intention. 

Nursita (2021) stated that entrepreneurship education encourages the enhancement of students' 

knowledge and soft skills, which affects entrepreneurial intention. 

Lutfi (2020) studied the impact of the family environment and social support on 

entrepreneurial intention among students in Makassar and found that a supportive family 

environment significantly increases students' interest in becoming entrepreneurs. On the other 

hand, Prasetio (2020) emphasized the importance of students' intrinsic motivation, such as the 

desire for independence and success, in shaping entrepreneurial intention. However, these studies 

have not included the role of self-efficacy as a moderating variable, which could potentially 

strengthen or weaken the relationship between motivation and entrepreneurial intention. 

Furthermore, Iskandar and Putri (2021) showed that self-efficacy significantly affects 

entrepreneurial intention, but no strong evidence was found that self-efficacy moderates the 

relationship between the family environment and entrepreneurial intention. These inconsistent 

findings were observed in Makassar, so this study attempts to expand the coverage area to 

Generation Z in South Sulawesi. This study is considered important as it will contribute to the 

growing literature on entrepreneurship in South Sulawesi, particularly in examining the role of self-

efficacy as a moderating variable in the relationship between factors and entrepreneurial intention. 
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METHOD 

Population, Sample, and Sampling Technique  

The population of this study comprises all students in South Sulawesi. The sample includes 

active students currently enrolled in university. The sampling technique employed is purposive 

sampling. The criteria for the sample are students from the Faculty of Economics who have 

completed the Entrepreneurship course. 

 

Type of Data, Data Sources, and Data Collection Techniques  

The data used in this study is quantitative. The data source is primary data. To collect data, 

a statistical instrument in the form of a questionnaire will be used. The questionnaire will be 

distributed to active students studying in South Sulawesi via Google Forms. The questionnaire is 

measured using a Likert scale to indicate the rank and distance of constructs from the data obtained 

from respondents (Sekaran & Bougie, 2016). The Likert scale used consists of five points: 1 

(strongly disagree), 2 (disagree), 3 (neutral), 4 (agree), and 5 (strongly agree). 

 

Data Analysis Method  

This study employs descriptive statistics and Partial Least Squares (PLS) as the data 

analysis methods. Descriptive statistics are used to describe the demographic characteristics of 

respondents and their responses related to the research variables, while PLS is used for hypothesis 

testing. According to Diana et al. (2019), PLS is a component-based Structural Equation Modeling 

(SEM) approach. SEM is advantageous as it does not require data normality like Ordinary Least 

Squares (OLS) and is effective for analyzing large sample data (Aguirre-Urreta & Rönkkö, 2015; 

Hair et al., 2014). In PLS-SEM analysis, there are two models: outer model and inner model. The 

outer model is used to measure the validity and reliability of constructs, which is crucial for 

ensuring the quality of research instruments or questionnaires. The inner model is used to test 

causality and hypotheses.  

Validity is measured based on factor loading values. Each indicator on the questionnaire item is 

considered good if the factor loading value is greater than 0.5 (Fachrudin et al., 2021). According 

to Hair et al. (2014), a variable is considered reliable if its composite reliability exceeds the 

threshold of 0.7. Additionally, the inner model is tested using the coefficient of determination (R 

square) and p-values. Chin (2013) states that a higher coefficient of determination indicates a better 

model fit for prediction. In hypothesis testing, the decision to accept or reject the hypothesis is 

based on the significance p-value. According to Sari & Hidayatulloh (2019) and Hidayah et al. 

(2023), a hypothesis is accepted if the p-value is less than 0.05. 

 

RESULTS AND DISCUSSION 

 Descriptive Statistics 

The purpose of descriptive statistical analysis is to provide an overview of the variables 

being studied. The following are the results of the descriptive statistical analysis for the research 

variables. 
Table 1. Demographic of the Respondents 

Demofraphic Criteria Number Percentage 

Gender Male 38 36.3% 

Female 66 63.7% 

Age 19 years 8 7.7% 

20 years 10 9.6% 

21 years 17 16.3% 

22 years 39 37.5% 
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23 years 24 23.1% 

24 years 6 5.8% 

Based from Primary Data Processed (2024) 

 

Table 1 outlines the demographics of the respondents in this study. The study involved 104 

respondents, comprising 36.3% male respondents and 63.7% female respondents. Regarding age 

groups, 7.7% of respondents are in the 19-year age group, 9.6% are in the 20-year age group, 16.3% 

are in the 21-year age group, 37.5% are in the 22-year age group, 23.1% are in the 23-year age 

group, and 5.8% are in the age group above 24 years. 

 

Measurement Model (Outer Model) 

Convergent Validity Test 

The convergent validity test is indicated by a factor loading value greater than 0.7 and an 

AVE (Average Variance Extracted) value greater than 0.5 (Abdillah & Jogiyanto). Table 2 shows 

that each variable has a factor loading value greater than 0.7, while the AVE values are above 0.5. 

This indicates that the data in this study meet the criteria for convergent validity. 

 

Table 2. The Result of Convergent Validity Testing 
Variables Indicator Outer Loading 

Knowledge (AVE = 0.583) Knowledge 1 .752 

Knowledge 2 .723 

Knowledge 3 .813 

Motivation (AVE = 0.659) Motivation 1 .755 

 Motivation 2 .890 

 Motivation 3 .785 

Family (AVE = 0.690) Family 1 .762 

Family 2 .775 

Family 3 .888 

Family 4 .890 

Self Efficacy (AVE = 0.707) Self Efficacy 1 .895 

Self Efficacy 2 .858 

Self Efficacy 3 .830 

Self Efficacy 4 .719 

Self Efficacy 5 .889 

Entrepreneurial Intention  

(AVE = 0.635) 

Entrepreneurial Intention 1 .756 

Entrepreneurial Intention 2 .828 

Entrepreneurial Intention 3 .776 

Entrepreneurial Intention 4 .826 

Based from Primary Data Processed (2024) 

 

Discriminant Validity  

Hartono (2008) explains that the measurement of different constructs should not have high 

correlations to achieve discriminant validity. This is tested by examining the "cross loading" values 

of the instrument with its constructs. Chin (1995) set a minimum cross loading value of 0.7, and 

the Fornell-Larcker Criterion (the square root of AVE) should be greater than the correlation of the 

latent variables to indicate discriminant validity. Table 3 shows that the Fornell-Larcker Criterion 

values are greater than the AVE, indicating that the data in this study meet the criteria for 

discriminant validity. 

 

Table 3. The Result of Discriminant Validity Testing 
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Variable 
Entreprenurial 

Intention 
Family Knowledge Motivation 

Self 

Efficacy 
AVE 

Entreprenurial 

Intention 
.797   

  .635 

Family .532 .831  
  .690 

Knowledge .386 .144 .763   .583 

Motivation .617 .509 .369 .812  
.659 

Self Efficacy .742 .462 .266 .709 .841 .707 

Based from Primary Data Processed (2024) 

 

Reliability Test 

The final step in the evaluation of the outer model is to test the reliability of the model using 

Composite Reliability and Cronbach's Alpha indicators. Peterson et al. (2002) state that Composite 

Reliability is superior in estimating the internal consistency of a construct compared to Cronbach's 

Alpha. According to Hair et al. (2010), the Composite Reliability value should be greater than 0.7, 

although a value of 0.6 is still acceptable. Table 4 shows that the Composite Reliability values are 

above 0.7, indicating that the data in this study are reliable. 

 

Table 4. Reliability Test Result 

Variable Composite Reliability 

Entreprenurial Intention .874 

Family .899 

Knowledge .807 

Motivation .853 

Self Efficacy .923 

Based from Primary Data Processed (2024) 

 

Structural Model (Inner Model)  

The evaluation of the inner model involves analyzing the path coefficients and t-values to 

test the consistency of the constructs and the structural model. The results of the inner model 

evaluation are presented in Table 5. 

Table 5. Hypothesis Test Result 

 
Original 

Sample (O) 

Sample 

Mean (M) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 

P 

Values 

Family -> Entrepreneurial Intention .273 .284 .075 3.628 .000 

Knowledge -> Entrepreneurial Intention .192 .196 .066 2.892 .004 

Moderating Effect 1 -> Entrepreneurial 

Intention 
- .046 - .042 .050 .911 .363 

Moderating Effect 2 -> Entrepreneurial 

Intention 
.150 .140 .081 .862 .063 

Moderating Effect 3 -> Entrepreneurial 

Intention 
- .179 - .170 .075 2.388 .017 

Motivation -> Entrepreneurial Intention .004 .014 .094 .041 .967 

Self Efficacy -> Entrepreneurial Intention .597 .587 .087 .888 .000 

Based from Primary Data Processed (2024) 
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Hypothesis Testing 

Based on the table, knowledge has a significant effect on entrepreneurial intention. This is 

indicated by a T Statistic value of 2.892 and a P Value of 0.004. These results show that individuals 

with good entrepreneurial knowledge tend to have a strong entrepreneurial intention. Motivation 

does not have a significant effect on entrepreneurial intention, as shown by a T Statistic value of 

0.041 and a P Value of 0.967. These results indicate that motivation does not significantly influence 

entrepreneurial intention. Furthermore, the influence between family and entrepreneurial intention 

is statistically significant, with a T Statistic value of 3.628 and a P Value of 0.000. The study 

findings show that the greater the influence of the family environment on entrepreneurial intention, 

the greater the tendency to have entrepreneurial intention. Self-efficacy has a significant effect on 

entrepreneurial intention, as indicated by a T Statistic value of 6.888 and a P Value of 0.000. This 

indicates that higher self-efficacy will increase a person's intention to become an 

entrepreneur.Moderation Testing 

According to Baron & Kenny (1986), testing the moderation effect can be conducted if the 

direct relationship between the independent and dependent variables is significant, with a t-statistic 

value greater than 1.96. The moderation test results show that the interaction coefficient between 

knowledge and self-efficacy is not significant, with a T-Statistic of 0.911 (less than 1.96) and a P-

Value of 0.363 (greater than 0.05). This means that self-efficacy does not moderate the influence 

between knowledge and entrepreneurial intention. Therefore, an individual's level of self-efficacy 

does not affect the influence of knowledge on entrepreneurial intention.  

Furthermore, the interaction coefficient between motivation and self-efficacy does not have 

a statistically significant effect. This is indicated by a T Statistic value of 1.862 (less than 1.96) and 

a P Value of 0.063 (greater than 0.05), indicating that self-efficacy does not moderate the influence 

between motivation and entrepreneurial intention. Thus, an individual's level of self-efficacy does 

not affect the influence of motivation on entrepreneurial intention. The interaction coefficient 

between family and self-efficacy has a statistically significant effect, as indicated by a T Statistic 

value of 2.388 (greater than 1.96) and a P Value of 0.017 (less than 0.05). This means that self-

efficacy moderates the influence between family and entrepreneurial intention. Therefore, an 

individual's level of self-efficacy affects the influence of family on entrepreneurial intention. 

 

R Square Test  

R-Squared, also known as the coefficient of determination, is a value that indicates the 

extent to which the independent variable affects the dependent variable. Changes in the R-Squared 

value can be used to assess whether a specific independent latent variable has a substantive effect 

on the dependent latent variable (Ghozali, 2006). The R-Squared value ranges from 0 to 1, with the 

closer it is to one, the better. Hair et al. (2011) state that an R-Squared value of 0.75 is considered 

strong, 0.50 is considered moderate, and 0.25 is considered weak. 

 

Table 6. R Square Test Result 
 R Square Keterangan 

Entrepreneurial Intention .662 Strong 

Based from Primary Data Processed (2024) 

 

Based on the table above, this study shows that the R-Squared of the Entrepreneurial 

Intention variable has a value of 0.662, which means that 66.2% of the variation in the 

Entrepreneurial Intention variable can be explained by the independent variables in the model, 
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namely knowledge, motivation and self-efficacy, and the remaining 33.8% is explained by other 

variables. 

 

DISCUSSION 

Entrepreneurial Knowledge  

Based on the results of the hypothesis testing in table 9, it can be seen that (H1) the first 

hypothesis is accepted. The influence of Entrepreneurial knowledge is proven to have a positive 

and significant effect on entrepreneurial intention. This shows that the higher the knowledge about 

entrepreneurship, the higher the interest of students in entrepreneurship. This is in line with 

previous research conducted by Soelaiman et al., (2024) which revealed that Entrepreneurial 

knowledge can help and motivate individuals to find entrepreneurial opportunities. 

 

Motivation  

The results of the second hypothesis (H2) testing in the previous section state that 

motivation does not affect entrepreneurial intention, thus rejecting the second hypothesis. 

Hadyastiti et al. (2020) explain that motivation alone is not sufficient to drive individuals to become 

successful entrepreneurs. The implementation of real actions, based on a deep understanding of 

personal characteristics and business dynamics, is a determining factor in achieving entrepreneurial 

success. This indicates that motivation does not significantly influence entrepreneurial intention. 

This study is also consistent with the findings of Hendrawan and Sirine (2017), who stated that 

motivation does not have an impact on the entrepreneurial intentions of students. 

 

Family 

The results of the third hypothesis (H3) testing show that the hypothesis is accepted. Family 

influence has been proven to have a positive and significant effect on entrepreneurial intention. 

This indicates that the more supportive and conducive the family environment, the higher the 

students' intention to engage in entrepreneurship. A family environment that provides 

encouragement, support, and real examples of entrepreneurship can enhance an individual's 

confidence and motivation to start their own business. This finding aligns with previous research 

conducted by Gurel et al. (2010), which revealed that family support plays a crucial role in shaping 

one's entrepreneurial intentions. They found that individuals from entrepreneurial backgrounds 

tend to have stronger intentions to enter the business world. 

 

Self-Efficacy   

The results of the fourth hypothesis (H4) testing show that the hypothesis is rejected. Self-

efficacy does not moderate the effect of knowledge on entrepreneurial intention. In other words, 

even if a person has a high level of knowledge about entrepreneurship, their level of self-confidence 

does not influence how much that knowledge increases their intention to engage in 

entrepreneurship. The results of this study do not align with the research conducted by Zhao et al. 

(2005), which stated that self-efficacy is an important factor in strengthening the influence of 

knowledge on entrepreneurial intention. In their research, self-efficacy is considered a variable that 

enhances the relationship between entrepreneurial knowledge and entrepreneurial intention, as high 

self-confidence can increase an individual's motivation to apply their knowledge. However, our 

study's findings suggest that while entrepreneurial knowledge is important, self-efficacy does not 

have a significant moderating role in this context. 

 

Moderation Effect of Self-Efficacy 
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The results of the fifth hypothesis (H5) testing show that the hypothesis is rejected. Self-

efficacy does not moderate the effect of motivation on entrepreneurial intention. This finding 

contradicts the study conducted by Alkausar (2024), which stated that self-efficacy plays a 

significant role in directing an individual's motivation and entrepreneurial intention. However, this 

study aligns with a recent study by Brown et al. (2023), which found that intrinsic and extrinsic 

motivation have a more direct and significant influence on entrepreneurial intention compared to 

self-efficacy as a moderating factor. This suggests that while self-efficacy is an important factor in 

many aspects of life, in this context, an individual's motivation has a more dominant influence on 

the decision to start a business. 

The results of the sixth hypothesis (H6) testing show that the hypothesis is accepted. Self-efficacy 

has been proven to positively and significantly moderate the effect of family on entrepreneurial 

intention. This finding is consistent with the research conducted by Schmutzler et al. (2019), which 

stated that self-efficacy plays a crucial role in enhancing the influence of family support on 

entrepreneurial intention. When individuals have a high level of self-efficacy, they are more likely 

to confidently utilize the social capital or networks provided by their family. This allows them to 

explore and capitalize on entrepreneurial opportunities more effectively, thereby increasing their 

entrepreneurial intentions.  

 

 

CONCLUSION 

Based on the data analysis conducted, it can be concluded that entrepreneurial knowledge 

and family environment have been proven to have a direct and significant impact on students' 

entrepreneurial intention. However, entrepreneurial motivation has not been proven to have a direct 

and significant effect on students' entrepreneurial intention. Meanwhile, the variable of self-

efficacy moderates the influence between family and entrepreneurial intention. Thus, the higher 

the students' confidence in their entrepreneurial abilities, the greater their intention to venture into 

entrepreneurship, particularly among students in South Sulawesi.  

Researchers suggest that future studies expand the population scope to obtain more 

representative results and consider other factors such as family background and entrepreneurial 

experience, which may influence students' entrepreneurial intentions. Additionally, the 

development of other independent variables such as self-efficacy, psychological aspects, and 

personality traits is recommended to gain a deeper understanding of the factors influencing 

entrepreneurial intentions. This study is still limited to certain regions and populations, so the 

results may not be generalizable to a broader population. Moreover, the use of the self-efficacy 

moderating variable needs to be further clarified by adding more specific indicators to provide a 

more comprehensive picture of its role in moderating the relationship between internal factors and 

students' entrepreneurial intention.  

Furthermore, other variables that might influence entrepreneurial intention, such as 

economic conditions or community support, were not explored in this study. Future research is 

expected to expand the area of study and consider additional variables to obtain a more 

comprehensive understanding. 

 

  

REFERENCES 

Abbas, D. (2018). Pengaruh modal usaha, orientasi pasar, dan orientasi kewirausahaan terhadap 

kinerja ukm kota makassar. Jurnal Minds: Manajemen Ide Dan Inspirasi, 5(1), 95-112. 

https://doi.org/10.31605/jepa.v1i1.208  

https://abnus.org/jemeb
https://doi.org/10.31605/jepa.v1i1.208


https://abnus.org/jemeb   Vol. 4, No. 2, (2024) 

 

 

 

 136 

Abdillah, W., & Jogiyanto Hartono, B. U. (2020). Konsep dan aplikasi: Structural equation 

modeling berbasis varian dalam penelitian bisnis. 

Aguirre-Urreta, M., & Rönkkö, M. (2015). Sample size determination and statistical power 

analysis in PLS using R: an annotated tutorial. Communications of the Association for 

Information Systems, 36(1), 3. https://doi.org/10.17705/1CAIS.03603 

Agusmiati, D., & Wahyudin, A. (2018). Pengaruh Lingkungan Keluarga, Pengetahuan 

Kewirausahaan, Kepribadian, Dan Motivasi, Terhadap Minat Berwirausaha Dengan Self 

Efficacy Sebagai Variabel Moderating. Economic Education Analysis Journal, 7(3), 878– 

893. https://doi.org/10.15294/eeaj.v7i3.28317 

Agusmiati, D., & Wahyudin, A. (2019). Pengaruh Lingkungan Keluarga, Pengetahuan 

Kewirausahaan, Kepribadian, Dan Motivasi, Terhadap Minat Berwirausaha Dengan Self 

Efficacy Sebagai Variabel Moderating. Economic Education Analysis Journal, 7(3), 878–

893.  

Agustin, D., Rahma, A. A., Sele, F., Azzahra, R. F., Eksanti, R. L., Firdaus, Z., & Nooraeni, R. 

(2020). Analysis of Multidimensional Poverty Indicators in Indonesia with Association 

Rules. Jurnal Ekonomi Pembangunan, 18(2), 136-151. 

https://doi.org/10.22219/jep.v18i2.14244 

Agustin, M. D., & Trisnawati, N. (2021). Pengaruh lingkungan keluarga dan motivasi berwirausaha 

terhadap minat berwirausaha melalui self efficacy pada mahasiswa prodi pendidikan 

administrasi perkantoran angkatan 2018 Universitas Negeri Surabaya. Journal of Office 

Administration: Education and Practice, 1(3), 298-313. 

https://doi.org/10.26740/joaep.v1n3.p298-313 

Aidha, Z. (2017). Pengaruh motivasi terhadap minat berwirausaha mahasiswa fakultas kesehatan 

masyarakat universitas islam negeri sumatera utara. JUMANTIK (Jurnal Ilmiah Penelitian 

Kesehatan), 1(1), 42-59. http://dx.doi.org/10.30829/jumantik.v1i1.1015 

Aini, Q., & Oktafani, F. (2020). Pengaruh Pengetahuan Kewirausahaan, Motivasi Berwirausaha 

Dan Lingkungan Keluarga Terhadap Minat Berwirausaha Mahasiswa Fakultas Komunikasi 

dan Bisnis Telkom University. Jurnal Ilmiah Ekonomi Dan Bisnis, 17(2), 151–159. 

http://journal.unilak.ac.id/index.php/JIEB/article/view/3845 

Ajzen, I. (2005). Attitudes, personality and behaviour. McGraw-hill education (UK). 

Ajzen, I., & Fishbein, M. (1988). Theory of reasoned action-Theory of planned 

behavior. University of South Florida, 2007, 67-98. 

Al-Fa’izah, Z., Rahayu, Y. ., & Hikmah, N. (2017). Digital Repository Universitas Jember Digital 

Repository Universitas Jember. In Efektifitas Penyuluhan Gizi pada Kelompok 1000 HPK 

dalam Meningkatkan Pengetahuan dan Sikap Kesadaran Gizi (Vol. 3, Issue 3). 

ALKAUSAR, K. W. (2024). PENGARUH ENTREPRENEURSHIP MOTIVATION DAN RISK 

TOLERANCE TERHADAP ENTREPRENEURIAL INTENTION DENGAN SELF-

EFFICACY SEBAGAI VARIABEL MODERASI DALAM PERSPEKTIF BISNIS ISLAM 

(Studi Pada Gen Z di Bandar Lampung) (Doctoral dissertation, UIN Raden Intan 

Lampung). 

Anisa, A. T. N., & Mustofa, N. H. (2021). Pengaruh karakteristik wirausaha, modal usaha, strategi 

pemasaran terhadap perkembangan usaha mikro kecil menengah dengan inovasi sebagai 

variabel intervening. SKETSA BISNIS (e-jurnal), 8(2), 82-98. 

https://doi.org/10.35891/jsb.v8i2.2687 

Antawati, D. I. (2017). Peran orangtua dalam menumbuhkan intensi berwirausaha pada 

anak. Ekspektra: Jurnal Bisnis dan Manajemen, 1(1), 46-54. 

https://doi.org/10.25139/ekt.v1i1.87 

https://abnus.org/jemeb
https://doi.org/10.17705/1CAIS.03603
https://doi.org/10.15294/eeaj.v7i3.28317
https://doi.org/10.22219/jep.v18i2.14244
https://doi.org/10.26740/joaep.v1n3.p298-313
http://dx.doi.org/10.30829/jumantik.v1i1.1015
http://journal.unilak.ac.id/index.php/JIEB/article/view/3845
https://doi.org/10.35891/jsb.v8i2.2687
https://doi.org/10.25139/ekt.v1i1.87


https://abnus.org/jemeb   Vol. 4, No. 2, (2024) 

 

 

 

 137 

Ardiyanti, D., & Mora, Z. (2019). Pengaruh Minat usaha dan motivasi usaha terhadap keberhasilan 

usaha wirausaha muda di kota langsa. Jurnal samudra ekonomi dan bisnis, 10(2), 168-178. 

https://doi.org/10.33059/jseb.v10i2.1413 

Atiningsih, S., & Kristanto, R. S. (2020). Peran self-efficacy dalam memediasi pengaruh 

pengetahuan berwirausaha, tingkat pendidikan, lingkungan keluarga, dan pengalaman kerja 

terhadap minat berwirausaha. Fokus Ekonomi: Jurnal Ilmiah Ekonomi, 15(2), 385-404. 

https://doi.org/10.34152/fe.15.2.385-404 

Bandura, A. (1997). Self-efficacy: The exercise of control. New York: Freeman. 

Baron, R.M., and Kenney, D.A. (1986). The Moderator-Mediator Variable Distinction in Social 

Psychological Research: Conceptual, Strategic and Statistical Considerations, Journal of 

Personality and Social Psychology, 51(6), pp. 1173-1182. 

Carr, J. C., & Sequeira, J. M. (2007). Prior family business exposure as intergenerational influence 

and entrepreneurial intent: A theory of planned behavior approach. Journal of Business 

Research, 60(10), 1090-1098. https://doi.org/10.1016/j.jbusres.2006.12.016 

Chin, W. W. (1995). Partial least squares is to LISREL as principal components analysis is to 

common factor analysis. Technology studies, 2(2), 315-319. 

Coulibaly, S. K., Erbao, C., & Mekongcho, T. M. (2018). Economic globalization, 

entrepreneurship, and development. Technological Forecasting and Social Change, 127, 

271-280. https://doi.org/10.1016/j.techfore.2017.09.028  

Dhitara, P. Y. A., & Ardiansyah, E. H. (2022). Pengaruh Use of Sosmed dan Motivasi 

Berwirausaha Terhadap Minat Berwirausaha Melalui Variabel Intervening Efikasi 

Diri. Jurnal Sosial Ekonomi Dan Humaniora, 8(1), 1-12. 

https://doi.org/10.29303/jseh.v8i1.26 

Diana, Y., Rahayu, S., & Zannah, A. (2023). Pengaruh Pelatihan Kewirausahaan Dan Pemasaran 

Digital Terhadap Peningkatkan Ekonomi Masyarakat Di Desa Kelambir 

Lima. MANEGGIO: Jurnal Ilmiah Magister Manajemen, 6(1), 1-14. 

https://doi.org/10.30596/maneggio.v6i1.14534 

Dyah, D. K. (2020). PENGARUH JIWA KEWIRAUSAHAAN, MOTIVASI BERWIRAUSAHA DAN 

PENDIDIKAN KEWIRAUSAHAAN TERHADAP MINAT BERWIRAUSAHA MAHASISWA 

(Studi Kasus pada Mahasiswa FEBI IAIN Purwokerto) (Doctoral dissertation, IAIN 

Purwokerto). 

Fatimah, E. S. R., & Sapitri, N. A. (2020). Pengaruh E-Commerce dan Pengetahuan Kewirausahaan 

Terhadap Minat Berwirausaha pada Pedagang Online di Kota Makassar Dalam Perspektif 

Islam. El-Iqtishod, 4(1), 46-63. 

Fayolle, A., & Gailly, B. (2015). The impact of entrepreneurship education on entrepreneurial 

attitudes and intention: Hysteresis and persistence. Journal of small business 

management, 53(1), 75-93. 

Ghozali,  I.  (2006). Aplikasi  Analisis  Multivariate  Dengan  Program  SPSS.  Cetakan  Keempat. 

Semarang: Badan Penerbit Universitas Diponegoro 

Gurel, E., Altinay, L., & Daniele, R. (2010). Tourism students’ entrepreneurial intentions. Annals 

of tourism research, 37(3), 646-669. https://doi.org/10.1016/j.annals.2009.12.003 

Hadyastiti, G. A. M. N., Suryandari, N. N. A., & Putra, G. B. B. (2020). Pengaruh ekspektasi 

pendapatan, pendidikan kewirausahaan, efikasi diri, motivasi dan lingkungan keluarga 

terhadap minat berwirausaha. Kumpulan Hasil Riset Mahasiswa Akuntansi 

(Kharisma), 2(2). 

Hair Joseph, F., Black William, C., Babin Barry, J., & Anderson Rolph, E. (2010). Multivariate 

data analysis: A global perspective. 

https://abnus.org/jemeb
https://doi.org/10.33059/jseb.v10i2.1413
https://doi.org/10.34152/fe.15.2.385-404
https://doi.org/10.1016/j.jbusres.2006.12.016
https://doi.org/10.1016/j.techfore.2017.09.028
https://doi.org/10.29303/jseh.v8i1.26
https://doi.org/10.30596/maneggio.v6i1.14534
https://doi.org/10.1016/j.annals.2009.12.003


https://abnus.org/jemeb   Vol. 4, No. 2, (2024) 

 

 

 

 138 

Hartini, H., Wardhana, A., Normiyati, N., & Sulaiman, S. (2022). Peran self-efficacy dalam 

meningkatkan minat berwirausaha women entrepreneur yang dimediasi oleh pengetahuan 

kewirausahaan. Jurnal Ekonomi Modernisasi, 18(2), 132-148. 

https://doi.org/10.21067/jem.v18i2.7036 

Hartono,  J.M.  2008. Pedoman  Survei  Kuesioner  :  Mengembangkan  Kuesioner  Mengatasi  

Bias dan Meningkatkan Respon. Yogyakarta :Andi Offset 

Hendrawan, J. S., & Sirine, H. (2017). Pengaruh sikap mandiri, motivasi, pengetahuan 

kewirausahaan terhadap minat berwirausaha (Studi kasus pada mahasiswa FEB UKSW 

Konsentrasi Kewirausahaan). AJIE (Asian Journal of Innovation and 

Entrepreneurship), 2(03), 291-314. 

Hisrich, R. D., Peters, M. P., & Shepherd, D. A. (2008). Entrepreneurship (8th ed.). New York: 

McGraw-Hill/Irwin. 

Hulukati, W., & Hulukati, W. (2015). Peran lingkungan keluarga terhadap perkembangan 

anak. Jurnal Musawa IAIN Palu, 7(2), 265-282. 

Indriyani, I., & Subowo, S. (2019). Pengaruh Pengetahuan Kewirausahaan dan Lingkungan 

Keluarga Terhadap Minat Berwirausaha Melalui Self-Efficacy. Economic Education 

Analysis Journal, 8(2), 470-484. https://doi.org/10.15294/eeaj.v8i2.31493 

 Iskandar, S., & Putri, D. (2021). Self-Efficacy dan Pengaruhnya terhadap Entrepreneurial 

Intention dengan Lingkungan Keluarga sebagai Faktor Prediktor. Jurnal Ekonomi dan 

Pendidikan, 14(1), 27-35 

Jalal, A. F. A. (2023). Analisis Niat Berkunjung Kembali Masyarakat Terhadap Wisata 

Religi (Doctoral dissertation, Universitas Islam Indonesia). 

Kementerian Pendidikan dan Kebudayaan. (2020). Rencana strategis 2020-2024. Jakarta: 

Kementerian Pendidikan dan Kebudayaan. 

Lestari, Y. P., & Sukirman, S. (2020). Pengaruh Self Efficacy sebagai Mediasi dari Pengaruh 

Pendidikan Kewirausahaan dan Lingkungan Keluarga terhadap Minat 

Berwirausaha. Economic Education Analysis Journal, 9(2), 615-633. 

https://doi.org/10.15294/eeaj.v9i2.39469 

Lutfi, A., Diha, P., & Amanda, F. (2020). Pengaruh Dukungan Sosial terhadap Keterampilan 

Berwirausaha (Studi kasus: Pelaku Ekonomi Kreatif di Kota Makassar). PARADOKS: 

Jurnal Ilmu Ekonomi, 3(4), 260-272. https://doi.org/10.59562/semnasdies.v1i1.802 

Mahyarni, M. (2013). Theory of reasoned action dan theory of planned behavior (Sebuah kajian 

historis tentang perilaku). Jurnal El-Riyasah, 4(1), 13-23. 

http://dx.doi.org/10.24014/jel.v4i1.17 

Manurung, E. W. S., Syarif, A., & Sari, N. (2019). Pengaruh lingkungan keluarga dan motivasi 

berwirausaha terhadap intensi berwirausaha siswa SMK. Jurnal Dinamika 

Manajemen, 7(3), 103-108. https://doi.org/10.22437/jdm.v8i1.16827 

Meredith, G. G., Nelson, R. E., & Neck, P. A. (1982). The practice of entrepreneurship (Vol. 30, 

No. 760). Geneva: International Labour Office. 

Murniati, M., Sulistyo, S., & Yudiono, U. (2019). Pengaruh Kepribadian, Pengetahuan 

Kewirausahaan, Kreativitas Dan Lingkungan Keluarga Terhadap Minat Berwirausaha. 

Jurnal Riset Pendidikan Ekonomi, 4(2), 1–6. https://doi.org/10.21067/jrpe.v4i2.3908 

Nisa, K., & Murniawaty, I. (2020). Pengaruh Atribut Personal, Lingkungan Keluarga, dan 

Pengetahuan Kewirausahaan terhadap Minat Berwirausaha Mahasiswa. Economic 

Education Analysis Journal, 9(1), 84–99. https://doi.org/10.15294/eeaj.v9i1.37229 

https://abnus.org/jemeb
https://doi.org/10.21067/jem.v18i2.7036
https://doi.org/10.15294/eeaj.v8i2.31493
https://doi.org/10.15294/eeaj.v9i2.39469
https://doi.org/10.59562/semnasdies.v1i1.802
http://dx.doi.org/10.24014/jel.v4i1.17
https://doi.org/10.22437/jdm.v8i1.16827
https://doi.org/10.21067/jrpe.v4i2.3908
https://doi.org/10.15294/eeaj.v9i1.37229


https://abnus.org/jemeb   Vol. 4, No. 2, (2024) 

 

 

 

 139 

Nurfitriana, E. (2019). pengaruh pengetahuan kewirausahaan, self efficacy, dan lingkungan 

keluarga melalui motivasi diri terhadap minat berwirausaha pada mahasiswa pendidikan 

ekonomi universitas lampung Tahun 2018. 

Nursita, L. (2021). Dampak Mata Kuliah Kewirausahaan terhadap Minat Berwirausaha 

Mahasiswa. Ideas: Jurnal Pendidikan, Sosial, dan Budaya, 7(3), 83-88.  

Octavionica, A. (2016). Pengaruh Motivasi Berwirausaha Serta Lingkungan Internal Dan 

Lingkungan Eksternal Terhadap Minat Berwirausaha Mahasiswa Pendidikan Ekonomi 

Universitas Lampung. 

Peterson, R. A., & Kim, Y. (2013). On the relationship between coefficient alpha and composite 

reliability. Journal of Applied Psychology, 98(1), 194–198. 

https://psycnet.apa.org/doi/10.1037/a0030767 

Prasetio, T. (2020). Analisis Pengaruh Penggunaan Media Sosial, Motivasi Intrinsik, dan 

Pengetahuan Kewirausahaan Terhadap Minat Berwirausaha Mahasiswa. Jurnal 

Serasi, 18(1), 35-46. https://dx.doi.org/10.36080/js.v18i1.1040 

Raza, S. A., Qazi, W., & Shah, N. (2018). Factors affecting the motivation and intention to become 

an entrepreneur among business university students. International Journal of Knowledge 

and Learning, 12(3), 221–241. https://doi.org/10.1504/IJKL.2018.092315 

Rusmiati, R. (2017). Pengaruh Minat Belajar Terhadap Prestasi Belajar Bidang Studi Ekonomi 

Siswa MA AL FATTAH Sumbermulyo. Utility: Jurnal Ilmiah Pendidikan dan 

Ekonomi, 1(1), 21-36. https://doi.org/10.30599/utility.v1i1.60 

Sapitri, N. A. (2018). Pengaruh E-Commerce Dan Pemanfaatan Teknologi Informasi Terhadap 

Minat Berwirausaha Online Dalam Perspektif Islam Pada Pedagang Online Di Kota 

Makassar Sulawesi Selatan. El-Iqtishod: Jurnal Ekonomi Syariah, 2(1), 26-39. 

Schmutzler, J., Andonova, V., & Diaz-Serrano, L. (2019). How context shapes entrepreneurial self-

efficacy as a driver of entrepreneurial intentions: A multilevel approach. Entrepreneurship 

theory and practice, 43(5), 880-920. 

Sekaran, U. (2016). Research methods for business: A skill building approach. 

Sekarini, E., & Marlena, N. (2020). PENGARUH PEMBELAJARAN KEWIRAUSAHAAN 

TERHADAP MINAT BERWIRAUSAHA YANG DI MODERASI OLEH EFIKASI DIRI 

PADA SISWA KELAS XI BDP SMKN 2 KEDIRI. Jurnal Pendidikan Tata Niaga 

(JPTN), 8(1). https://doi.org/10.26740/jptn.v8n1.p%25p 

Shane, S., Locke, E. A., & Collins, C. J. (2003). Entrepreneurial motivation. Human Resource 

Management Review, 13(2), 257-279. https://doi.org/10.1016/S1053-4822(03)00017-2 

Short, L., & Dunn, P. (2002). The search for a theory of entrepreneurship. In Članek predstavljen 

na 2002 Association for Small Business and Entrepreneurship Annual Conference, Saint 

Louis. 

Sintya, N. M. (2019). Pengaruh Motivasi, Efikasi Diri, Ekspektasi Pendapatan, Lingkungan 

Keluarga, Dan Pendidikan Kewirausahaan Terhadap Minat Berwirausaha Mahasiswa 

Jurusan Akuntansi Di Universitas Mahasaraswati Denpasar. JSAM (Jurnal Sains, 

Akuntansi dan Manajemen), 1(1), 337-380. https://doi.org/10.1234/jasm.v1i1.31 

Soelaiman, L., Keni, K., & Puspitowati, I. (2024). Empowering Entrepreneurial Intentions: 

Educational Support And Self-Efficacy In MBKM Context. Jurnal Manajemen, 28(1), 23-

44. https://doi.org/10.24912/jm.v28i1.1760 

Sukmaningrum, S., & Rahardjo, M. (2017). Faktor-Faktor Yang Mempengaruhi Niat Berwirausaha 

Mahasiswa Menggunakan Theory Of Planned Behavior (Studi Pada Mahasiswa Pelaku 

Wirausaha Fakultas Ekonomika Dan Bisnis Universitas Diponegoro). Diponegoro Journal 

Of Management, 6(3), 471-482. 

https://abnus.org/jemeb
https://psycnet.apa.org/doi/10.1037/a0030767
https://dx.doi.org/10.36080/js.v18i1.1040
https://doi.org/10.1504/IJKL.2018.092315
https://doi.org/10.30599/utility.v1i1.60
https://doi.org/10.26740/jptn.v8n1.p%25p
https://doi.org/10.1016/S1053-4822(03)00017-2
https://doi.org/10.1234/jasm.v1i1.31
https://doi.org/10.24912/jm.v28i1.1760


https://abnus.org/jemeb   Vol. 4, No. 2, (2024) 

 

 

 

 140 

Suratno, Kohar, F., Rosmiati, & Kurniawan, A. (2020). Pengaruh Pengetahuan Kewirausahaan, 

Media Sosial, Dan Motivasi Berwirausaha Terhadap Minat Berwirausaha Siswa/I Pada 

Smk Negeri 1 Kota Sungai Penuh. Jurnal Ilmu Manajemen Terapan, 1(5), 477–490. 

https://doi.org/10.31933/jimt.v1i5.212 

Wijaya, T. T. (2019). Analisis Pengaruh Pengetahuan Kewirausahaan Terhadap Niat Berwirausaha 

Mahasiswa Melalui Komponen Theory of Planned Behavior. Journal Unad. 

Zhao, H., Seibert, S. E., & Hills, G. E. (2005). The mediating role of self-efficacy in the 

development of entrepreneurial intentions. Journal of applied psychology, 90(6), 1265. 

Zimmerer, T. W., Scarborough, N. M., Wilson, D., Kwary, D. A., & Fitriasari, D. 

(2008). Essentials of entrepreneurship and small business management. PT Salemba 

Empat. 

 

  

 

  

 

https://abnus.org/jemeb
https://doi.org/10.31933/jimt.v1i5.212

	METHOD
	RESULTS AND DISCUSSION
	CONCLUSION

